
 

 

 

Leader’s Quest: Senior “Algorithm Overlord Boss Battle” 

Theme: Influence, Identity & Digital Power 
 
Senior Badges Integrated: 

• Social Innovator 
• Digital Leadership 
• Truth Seeker 

 
Boss Name: AlgoRhythm, The Overlord of Feeds 
A glowing figure made of code and chaos, AlgoRhythm manipulates what people see, think, and feel. She curates confusion 
and filters away truth. Her power grows when girls believe their voice doesn’t matter online. 
 

Boss Weakness: Media literacy, advocacy, and platform-flipping creativity. 
 

Strategy Options: 
1. Hack the Feed—Create a digital post/campaign that promotes a real-world cause (Digital Leadership). 
2. Fact-Check the Noise—Debunk a viral post or conspiracy using research (Truth Seeker). 
3. Design a Social Movement—Create a meme, TikTok trend, or reel with a purpose (Social Innovator). 

 
Choose Your Role: 

• The Feed Disruptor – Breaks the scroll with truth bombs, bold visuals, and powerful vibes. 
• The Culture Curator – Taps into trends and uses them for good. 
• The Signal Booster – Amplifies unheard voices and hidden stories in creative ways. 

 
Quest Log:    Task  
Take a screenshot of a misleading post and annotate it with what’s missing.  

Create a TikTok, reel, or meme that spreads real information or support for a cause.  

Research a youth-led movement (Fridays for Future, March for Our Lives, etc.)—What made it powerful?  

Build your own “feed” by curating five creators or activists that inspire you. Share the list.  

Interview a peer: How do they use social media for good—or struggle with it?  

 
Reflection: 

• How does the algorithm shape what I think is “real”? 
• What do I want my platform to stand for? 
• What’s one way I can add more meaning to the content I consume and share? 

 
Victory Stamp: 
Draw a phone with vines growing out of it—or a shattered algorithm with light pouring through. 
 
 

 

 

                                                                                       Leader’s Quest is part of the ‘Reignite’ campaign for Membership year 2026. 


